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Zak Group was commissioned to design a bespoke type treatment for Frank Ocean’s magazine
Boys Don’t Cry and to design the masthead. Our typography has also been used across the
magazine’s marketing and customised in-shop displays.

Following its long-awaited public release Frank Ocean published the foil-wrapped magazine
Boys Don’t Cry which included a special release of the album Blonde. The magazine, featuring
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three alternate covers, was launched at four pop-up newsstands in Chicago, Los Angeles,
London, and New York on Saturday, 20 August 2016. The compendium of poetry, interviews,
essays and photography includes contributions from Kanye West, Wolfgang Tillmans, Tyrone
Lebon, Viviane Sassen and Tom Sachs among others.

The lettering of the hand-distorted masthead was made by scanning originals on a large-format
scanner. The technique of printing, capturing and manipulating original artwork references
historical works by artists such as Bob Cobbing or experiments made in the late 60s with the

then-new photocopy technology.

Zak Group's collaboration with Frank Ocean as Design Consultant of Boys Don’t Cry began at the
end of 2014.
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